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Hype Frustration

Nl canot think of anythin
with all of these announcements. The computer
iIndustry is the only industry that is more fashion-
dri ven t han womenos f ash
but | have no idea what anyone Is talking about.
What 1 s 1t? |Itos compl et
When is this idiocy going to stop?
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Innovation Necessity

NThe greatest Dbenef|
accrue to countries and groups that can
access and adopt new technologies.

|l ndeed, a nationos |
achievement generally will be defined in
terms of its investment in integrating and
applying the new, globally available
technol ogi es. o

US National Intelligence Council, Mapping the
Global Future: Report of the National Intelligence
Council 6s 2De@dbe200d] ec't
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Keyjlssuase s

C Why do organizations repeatedly fall victim
to hype-driven innovation adoption, even
when they know about the hype cycle?

C How can organizations design or adapt a
process that drives smarter adoption
decisions?

C What techniques do industry leaders use
to track, prioritize, evaluate and drive
Innovation into the business?
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Steve Jobs thinks he has seen
the future—again. Apple’s new
iMac is an all-in-one hub for A‘
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Steve Jobs and
The Must-Have
Music Player . ¢
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(Thev're Just Going Digital,)
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