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Hype Frustration

ñI canôt think of anything that isnôt cloud computing 
with all of these announcements. The computer 
industry is the only industry that is more fashion-
driven than womenôs fashion. Maybe Iôm an idiot, 
but I have no idea what anyone is talking about. 
What is it? Itôs complete gibberish. Itôs insane. 
When is this idiocy going to stop?

óLarry Ellisonôs Brilliant Anti-Cloud Computing Rantô

Wall Street Journal: September 25, 2008



ñThe greatest benefits of globalization will 
accrue to countries and groups that can 
access and adopt new technologies. 
Indeed, a nationôs level of technological 
achievement generally will be defined in 
terms of its investment in integrating and 
applying the new, globally available 
technologies.ò

US National Intelligence Council, Mapping the 

Global Future: Report of the National Intelligence 

Councilôs 2020 Project, December 2004

Innovation Necessity



Key Issues

ÇWhy do organizations repeatedly fall victim 
to hype-driven innovation adoption, even 
when they know about the hype cycle? 

ÇHow can organizations design or adapt a 
process that drives smarter adoption 
decisions? 

ÇWhat techniques do industry leaders use 
to track, prioritize, evaluate and drive 
innovation into the business?
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Collage of positive news hype clippings here
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